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Twitter Power Stats

for Agencies
Q3 2018 Performance

335m +9m

Total Average Monthly Active Annual Growth
Users

11% $711m $100m

(7th cons. quarter) (YoY growth 24%) (GAAP net margin 14%)

Daily Average Users Total Revenue GAAP Net Income
Annual Growth

+81% -32% $3.36

Total Ad Engagements Cost per Engagement Average Global ROl $1=
Annual Growth Annual Change

Twitter marketing campaigns delivered
40% higher ROl compared to the
average media ROI for all other channels

Twitter Investor Relations Q2 2018
Oracle Data Cloud/Nielsen Catalina Solutions, 2016-2018
Multiple MMM Studies, 2014-17
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Twitter users
79% 53% 85%

of users follow brands more likely than the online of users made an online
on Twitter population to buy new purchase in the past month
products first (75% non-Twitter)

31%
of users made a mobile Tweet Bes.t Pra Ctice

purchase in the past month
(12% non-Twitter)

Tweets with hashtag
100% more engagements than

Vi deo Tweets without them

93 O/ (0) Tweets with GIF

G I F 55% more engagement than
of video views happen on Tweets without a GIF
mobile

Tweets with video

90%

Savings on CPE from
Promoted Tweets with video

2X 6X

higher CTR than mobile more Retweets from Video
video ad benchmark Card v. image

10x more engagements

Kantar TNS Twitter Consumer Deep Dive Survey, November 2017

Kantar News, Discovery & Influence on Twitter ; December 2017 Twitter internal data
Global web index, 2018 Twitter internal data vs. eMarketer’s 2017 benchmark on mobile study



